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 Tujuan penelitian ini adalah untuk menguji pengaruh price fairness, price-
quality inference, dan perceived risk terhadap attitude, serta menguji attitude 
terhadap purchase intention konsumen smartphone bergaransi distributor di Kota 
Surakarta. Sampel yang digunakan dalam penelitian ini sebanyak 149 responden. 
Teknik pengumpulan data menggunakan kuesioner. Pengambilan sampel 
menggunakan metode purpose sampling. Teknik pengujian data menggunakan SEM 
dengan bantuan perangkat AMOS 21 for Windows. 
 Berdasarkan hasil analisis model structural SEM dalam penelitian ini, 
didapatkan hasil : price fairness berpengaruh signifikan pada attitude konsumen. 
Price-quality inference berpengaruh signifikan pada attitude konsumen. Perceived 
Risk berpengaruh signifikan pada attitude konsumen. Serta, attitude berpengaruh 
signifikan pada purchase intention konsumen. 
 Keterbatasan penelitian ini adalah obyek amatan difokuskan pada 
smartphone bergaransi distributor di Kota Surakarta. Sehingga berdampak pada 
generalisasi studi yang bersifat terbatas. Implikasi juga dibahas untuk memberikan 
wawasan dalam aspek teoritis, praktis dan penelitian lebih lanjut.    









THE EFFECT OF PRICE FAIRNESS, PRICE-QUALITY INFERENCE, PERCEIED 
RISK ON ATTITUDE AND PURCHASE INTENTION 





The purpose of this study was to examine the effect of price fairness, price 
quality inference and perceived risk on consumer attitude, and examines the effect of 
customer attitude towards consumer purchase intention on unofficial warranty 
smartphones in Surakarta City. The sample that used in this study were 149 
respondents. The technique of collecting data using questionnaires. Sampling using 
purposive sampling method. Mechanical testing data using SEM with the help of the 
AMOS 21 for windows. 
Based on the results of SEM analysis of the structural model in this study, the 
result have obtained: price fairness have a significant influence on consumer 
attitude. Price quality inference have a significant influence on consumer attitude 
have a significant effect on consumer purchase intention. 
The limitations of this study is focused on Unofficial Warranty Smartphones 
as the object of observation in Surakarta City. So the impact on the impact on the 
generalization studies is limited. The implications are also discussed to provide 
insight into the theoreticala aspects, practical and research further. 
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